
Summaries 

Ralf Hohlfeld: From lnformationjournalism to Pseudojournalism. Chan
ging Patterns of Reporting 

As journalism today is spreading out to new forms of entertainment and 
fiction, the author tries to draw a distinction between the present diffe
rent forms. By producing media events of entertainment a basis is laid for 
pseudojournalism in large parts of the media system. According to an 
alchemistic formula, reporting on entertainment with the character of 
events becomes a piggypackjournalism which from the viewpoint of 
norms cannot be regarded as belanging to the classical concepts of jour
nalism. Instead it is just an appendix of a pseudoevent. The new pheno
menon in this pattern of self-referencial reporting is the fact that it beco
mes part of a strategic marketing concenpt. Especially in televison this 
new development gives a hint to the future of an integrative programme 
planning. In cantrast to the patterns of reporting which after W orld War 
II completed actual informationjournalism, this present pseudojouma
lism does not improve and broaden the media quality. On the contrary: It 
tries to gain the power to define the reality produced by the media them
selves. In this respect, the pattern of pseudojournalism differs clearly 
from classical and alternative patterns of joumalism: not as a comple
ment but a substitute. 

Johannes Ehrat SJ: God in the Web: Chat on Faith? 

One of the most interesting communication phenomena in the internet 
are chat rooms, and the like. This is not comparable to face-to-face 
communication, as psychological approaches to communication imply. 
An approach based on meaning as identity constitution and reality con
struction gives a better idea of the communicative potential of the inter
net. Chat rooms with their total virtualisation of reality and totally imagi
nary constitution and interplay of behavioural roles offer a unique plat
form for communicating faith. Witnessing not past faith experiences, but 
potential faith experimentation, is a meaning process which is found 
analogically in parables. For the Church this form of communication is 
quite unlike the treatment of prominent Church roles in the mass media. 
The construction' of roles is so much freer in the internet, that there is 
little ground for polemical counter-roles or conflictual narrative program
mes. 
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