
Summary 

Helmuth Rolfes: Catholic Church and Media Ethics. Some Considerations 
on its Position 

The Catholic Church must always critica.lly keep in mind its own tradition 
in society's discourse of media ethics. Like everyone else, the church is 
also committed to knowledge of the subject and rational argumentation in 
its ethical opinion. The theological understanding of man as the likeness 
of God, as a person, and, derived from that, a theological concept of 
communication form the theological horizon against which principles and 
orientations of the church in media ethics must be understood. 

Matthias Karmasin: On the Relationship between Communication Studies 
and Media Ethics 

The article discusses the relationship between media ethics and commu­
nication science from a theoretical and practical perspective. It argues for 
an empirical approach to media ethics (without naturalistic fa.llacies, of 
course) that focuses on the institutionalisation of ethics under the premi­
ses of commercialisation, digitalisation and convergence as weil as on the 
possibilities for responsible actions. Media ethics have to be understood 
as interdisciplinary ethics of media communication, thus reaching far 
beyond the questions of professional (journalistic) ethics. The field has to 
contribute to discussions on media regulations and legislation, self con­
trol, corporate responsibility, cross cultural ethics. Media ethics as an 
academic discipline and as a field of practical intervention - so the con­
clusion - have to be an integrative part of media- and communication 
science. 

Bernhard Pörksen: Outlines of Digital Communication Worlds. Guidelines 
to an lnterdisciplinary Field of Research -An lntroduction 

The internet, the world wide web and the so ca.lled new media bring forth 
numerous speculative and often Contradietory diagnoses: The dynamics 
of media evolution clearly correlate to a multitude of competing descrip­
tions. In order to introduce the descriptive approaches into a system of 
meta-observations, the author refers to Observation theory in its modern 
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version as a theory of difference and makes use of it as an order of 
description. The outlines of digital communication worlds are presented 
in a survey of the central distinctions and relevant distinguishing fea­
tures currently determining the academic and public discourse. The ori­
entation towards central distinctions (e.g. mass communication vs. indi­
vidual communication, private vs. public) is suitable for an instrument of 
reflection and functions as a model of meta-observations that can be 
further nuanced and which is sufficiently complex to be applied in and 
adapted to different contexts and developments. 
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