
Summary 

Marianne Skarics: Mainstream cinema as a substitute church? Reflec­
tions on the partial function equivalence of church and cinema 

The western society is characterized by growing renunciation of the of­
ficial churches and at the same time by growing interest in religious 
themes, autonomaus search for sense in life, and the use of different 
elements, as for example mass media, to answer questions of contingen­
cy. Especially mainstream film becomes a substitute by taking over 
functions originally connected to religion, and compared to traditional 
religions film has several advantages in transporting its matters of faith, 
and therefore does it very successfully. 

By creating offerings of sense-giving and models for life without a 
direct connection to (a) god, mainstream films give their audience auto­
nomy while it is searching for sense. The set of religious messages that 
are usually transported in subconscious levels of films work on the audi­
ence- s subconscious mind, while on the conscious mind all the audience 
wants to get from the movies not answers to questions of contingency but 
just entertainment. Therefore and also because of its reduction of "rela­
ting life to god" tQ "relating life to nature or man" the cinematic matters 
of faith can even make an impression on people who are not interested in 
any religious beliefs. 

Nowadays by still mostly disapproving Hollywood-mainstream films, 
representatives of the church deprive themselves of the chance to gain 
insights that would be useful for renewing evangelization and church 
communications, for it is mainstream cinema that gives expression to the 
Ionging for answers to questions of contingency and making sense in life. 

Stefan Weber: Options on a constructivist media ethics in view of current 
Trash-TV 

Questions of media ethics reappear on the agenda of current media rese­
arch - in order to proofthat just take a look at some current publications 
or conference topics. The main reason for this resurrected interest in 
media ethics is the ongoing trivialisation of mass media, especially of 
television. Tendencies towards Trash- and Trivial-TV not only touch que­
stions of the dignity of man, but are also linked with the general problern 
of the construction of reality. 
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In bis article, the author tries to link discourses of media ethics with 
the constructivist media theory as developed mainly in german-speaking 
countries (by Siegfried J . Schmidt, Klaus Merten and others) . The key 
argument is: Media reality seen as a construction instead of a picture of 
the ,world outside' would help to reveal ,realist' media reception. The 
author argues against the cultural studies perspective which sees every 
media content from the perspective of the individual's uses and gratifi.ca­
tions. Instead of that, a constructivist media ethics would allow a more 
critical perspective on current media-made realities. 
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