
Summary 

Wolfgang Wunden/Eimar Kos: Anthropologie, Theologie und Medien. Das 
Kapitel 3 der Kirchenerklärung "Chancen und Risiken der Mediengesell­
schaft'' reicht nicht aus 

The declaration on "Chancen und Risiken der Mediengesellschaft" 
("Chances and Risks of the media society"), which has been published in 
1997 by the evangelical and the catholic church in Germany, contains a 
chapter on "Media and Society in anthropological perspective". The ex­
pectations aroused by the headline are not fulfilled in decisive points, the 
authors argue. In essential points the declaration remains behind former 
documents like "Lumen Gentium", "Dei verbum", like especially "Com­
munio et Progressio", but in part "Aetatis Novae", too. Hints to a media 
anthropology tobe developed can be found in actual studies of communi­
cation sciences, media theory and cultural anthropology, in recent theolo­
gical concepts referring to the relation between person and social com­
munication as well. Theology of Trinity furnishes especially important 
insights to the items of the anthropological chapter of the declaration. 
Finally, the authors plead for the elaboration of a theologically founded 
media anthropology. It should emerge in dialogue with modern human 
sciences; it would certainly be considered as a significant contribution of 
the churches to the discussion about a preferable development of the 
media. 

Stefanie Bley: Bravo or Boo? Journalistic Quality in Teen Magazines 

The following study examines the notion of journalistic quality in teen 
magazines. The content of magazines such as "Bravo", "Popcorn", 
"Mädchen", "Brigitte Young Miss" as well as the confessional magazines 
"X-Mag" and "TeensMag" was analysed extensively. In the focus of in­
terest were criteria referring to variety, relevance, and professionalism. 
Furthermore, the advisory function of these magazines was examined. As 
a result, "X-Mag" and "TeensMag" proved to offer the greatest variety in 
topics. However, they also dealt with topics which are not in youths' main 
area of interest. Additionally, these two magazines were found to report 
free of value while making their research methods transparent. Surpri­
sing results were achieved by the general teen magazines: the much 
criticized "Bravo" offers the second least variety in topics but it does 
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address teens' problems directly and often tackles their main problems. 
In general, none of the teen magazines in the content analysis proved to 
be better in quality than another as far as the examined criteria were 
concerned. All magazines did show a high degree of journalistic profes­
sionalism. Relevantproblems ofteenagers, however, were often disregar­
ded whereas this is an area in which teen magazines could have a greater 
advisory impact. 
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