
Summaries 

Franz Koenig: Media between the market and authority. Opening 
speech at the media symposium, Vienna, 29th January 1998 

On the 29th J anuary 1998 the austrian Catholic Centre for Mass 
Communication held a symposium with the title of "Media between the 
market and authority". The symposiumwas held within the framework 
of the "Dialogue for Austria", which was initiated by the austrian 
bishops. The introductory seminar was given by the senior Viennese 
bishop, Cardinal Dr. Franz Koenig, who, for some decades, has paid 
special attention to the relationship of tension between the media and 
the church. Koenig, in his speech, recalls the central statements of 
"Communio et progressio", "Aetatis novae", and a media document of 
the Austrian church. In view of the journalistic processing of current 
events in the Austrian church, he emphasises educational statements as 
pointing the way ahead and, in practice, as not yet achieved. 

Arno Schilson: Second dimension media ethics. The challenge of 
media religiousness in present day television culture 

The main question dealt with under the concept of media ethics in the 
television medium is the question of truthfulness in television journa
lism and news reporting, as weil as the question of the preservation of 
the right to personal privacy and a respect for intimate Iimits. If we use 
the possiblities of a functional concept of religion, a second dimension, 
subliminal and hidden, unthematic and indirect, becomes recognisable; 
a dimension one mostly calls "media religiousness". This leaves its 
mark factually on the total range of television programmes offered; that 
is, relatively globally. It does not just effect, in a sectoral sense, only 
those broadcasts which explicitly deal with religious questions. 

After a description of the observational instrumentation applied here, 
three selected examples (TV serials, talkshows, films) are used to 
illustrate to what extent these forms of programmes bring about such 
effects, and in so doing fulfill functions which, in the forementioned 
sense, really reach the level of religiousness or of religion. The 
important, resulting questions, long ignored, unrecognised, let alone 
dealt with in media ethics, with which this second dimension deals are 
shown at the end. 
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